
Nowadays many companies and factories have been appeared. Even though they try to 
present their products and services, they are always finding new ways to give 
information about their product to all kinds of people. Some believe that advertising in 
sport competition is a very helpful way to informknowledge people about their products 
and services. Others think this is completely wasting of their time and money. It doesn’t 
matter which way of advertising has been chosen in my opinion this requires for each 
company. In below I argue discuss both views and give their reasons.
In on one hand as mentioned before, some people believe this is useful advertising in 
sport fields. These people are convinced that if others want to buy their services and 
products, people should get to know about them. Also with advertising in sport 
competitions and athletes which have with a lots of spectators, companies can sell 
more. Plus factories which is are working in health services with presenting their 
products in sport fields can give lots of attention.
On the other hand, some who believe that sponsorship in sport has negative point. They 
say always this advertising has great cost for companies and factories. Whereas with 
this cost companies can provide better products with lower prices to people.
In conclusion, although advertising and sponsorship in sport has a great cost for 
companies, I believe that this cost helps both sports and players to have a chance to 
progress.


